
There is no such thing as a dry document. All commercial documents are trying to sell something, whether a 
product, a service, a piece of information or an instruction. We want them to be read. Most commercial documents 
don’t get read. 

We have a natural tendency to write essays. Commercial readers don’t want to read essays. They want a quicker 
fix, which has nothing to do with cutting content (unless it’s waffle). It is rarely to do with content. It’s the order and 
emphasis of content within the structure of a document which makes the difference. 

The Copy Doctor service is founded on copywriting and wordsmithing tools & techniques developed successfully over 
the past 40 years. The singular focus is on ensuring your document achieves the desired result, which might include:

•	 A piece of direct marketing aiming for a percentage response

•	 A report requiring feedback

•	 A high-ticket bid that has to win

•	 A policy or instruction document needing to be read, understood and actioned

•	 A sales leaflet, brochure or e-communication that produces orders

•	 Any document whose spelling and grammatical accuracy are critical

The service is very fast. 
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Transforming your first draft into a successful document for you


